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1.

|l ntroducti on

1The Lambeth Local Pl an (2015) sets out
Section 1 contains Lambet hos commi t men
devel opment which includes securing posi:t
the built, natur al and historic environr
better design. One of the key themes of
mai ntaining attractive, distinctive pl ace
| ocal identity, new design, public plac
guality of Lambet hds environment. Adver
play in delivering this aspiration.
Legislation and Policy

IT he Government 0s advertisement control s
Country Planning (Control of Advertisemel
The considerations for assessing appl i c:
amenity.

ZThere are three categories of advertiseme
Those permitted without requiring either
that certain conditions have to be met.

Those which have deemed consent; again re:
Those which require express consent. Es s
not meet the requirements of | and Il abo
. 3rhe National Pl anning Policy Framewor k (2

to adverti sement s:

6 7. Poorly pl aced advertisements can
appearance of t he built and natur al
advertisements shoul d be efficient, e
operation. Only those advertisements w
i mpact on a building or on their surroun
pl anning authorityodés detailed assessment.
contr ol only in the interests of amenity
cumul ative i mpacts.

68. Where an area justifies a degree of
amenity, an Area of Special Control Order
proposing an Area of Special Control, t he
to consult | ocal trade and amenity organi
i rection t o remove deemed pl anning co
ertisement s, | ocal pl anning authoritie
i rection would i mprove Vvisual amen.i
ively controlling the display of th
s of organisations, and individual
direction should be sought as part
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. 6frhe Counci l has p

. National Pl anning Practice Guidance, 2014

key considerations. T héeO ugt odvoeor rn mlednvt edrst i Uss
a Guide for Userso, 2007 provides further
fraowww. pl anningportal.gov. uk

. 5The national Regul ations place conditi on:

These are:

No advertisement is to be displayed witho
site on which they are displayed (this in
is to be placed on highway | and) ;

no advertisement I's to be displayed whi
interpretation of, of ficial road, rail,

make hazardous the use of these types of
any advertisement must be maintained in a
visual amenity of the site;

any advertisement hoarding or structure i
not endanger the public; and

if an advertisements is required to be re
tion that does not endanger the public or

wers to take enforceme
erected without the necessary consents. i
remove or obli r

whi ch i s
use disco
it thinks

e signage and bring a
he offence is especiall
notices to secure the
they cause justifies a

. Lambeth Local Pl an (2015), Policy Q17 is

signage:

No advertisement shall harm amenity
cil wi || support proposals for adver:t
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| n order to enhance the environment
i sement consents for exi sting Il ar
l'y be resisted.
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(c) Shop signage shoul d:

(1) be accommodated solely within a defi
historic buildings the height wil.l be di
and on new premises i t-fistholw!l of nohe egycee


http://www.planningportal.gov.uk

2.

height) ;

(i) be restricted to one fascia above t
hanging sign (not exceeding 600mm x 600n
2.4m above the footway;

(iri1) the fascia sign height shal/l be di
detailing or not noticeably exceed 1/ 5
accommodati on;

(i v) be il uminated i n a dwstcheat aver |
domi nant fittings; | icdhuttitnegr sohrouc¢ @b lbees | i
advertisement el ement (logos and words)
and

(v) not be excessive, visually discordar
forward or rise up the fa-ade above the g
rhis poli has been positively prepared

y

e resistance from the adverti s
t many of Lambet hds establishec
d do not contribute positivel
stresses the borougho6és commitment to good

(0]
t

9Mhe policy was supported by evidence in

Study, 2012 which identifies poor gual it
advertisements as particularly probl emat.i
amenity and | ocal di stinctiveness. Mo st

to conservation area designation and poor
are also identified as problematic in Col
such as those for Clapham High Street and
be made and in recent years the Council F
through a combination of grant aid projec
Brixton, robust decision making and enfor .
ITthi s Guide seek

s to el aborate on Counci l
provi de clarit

[

and y on how t he Counci l
applications in different scenari os. Sm
have the potenti al to cumul atively, over
environment to the benefit of residents,
Olut door advertising i s an essential for
practical pur pose of providing informatio
is especially the cases in town centres &
be most of Lambeth is | argely residenti al
are not part of the established scene.

designed and i n t he right pl ace; maki ng

appearance and character of an area and n.

ITlhe overall design of individual advertis
of, whether they are illuminated, the typ
on the building, the appearance |/ settin
cumul ati ve effect, ar e al |l I mportant f a

advertisement on amenity and public safet?’
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. A3 particul ar design may be appropriate 1in
but the same design may appear di scordan
di fferent pl ace.

Pr-application Advice

.1Advice can be sought from the Counci/l pr
I nf ormati on-apml itchatsi omr eservice (for whi c
availabl e from t he pl anning pages of
www. | ambet h. gov. uk

Applications for Advertisement Consent

. 1Application forms awww.aplaa n raibrl cea nan laillnley oe
submi ssions can be made el ectronically.
by scaled drawings, preferably prepared
the |l ocation of the proposed adverti semen
met hod and type of fixing and any | ight f
and colours to be wused. Sections and el
required and the height of projecting si
shown. Techni cal information on the | um
signage wi || al sdohée feoeduiowédg 4.s2ecti on
advertisements requiring consent from La

any deemed consent wil/l inf or m.


http://www.lambeth.gov.uk
http://www.planningportal.go.uk

Gener al Principles
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The key <considerations when determining
consent are amenity and highways safety.
seek to provide guidance to help designe
meet those considerations.

The Character or Appearance of the Area
Advertisements should respect the charact
residenti al areas advertisements wil|l be
the minimum amount of advertising should
areas the Council will wuse is powers f 1l ex
|l isted in these guidelines and seeking t
i ndividually or cumul ativel vy, ar e not
appearance of individual buil dings, stree
The Character and Appearance of Buildings
Advertisements fixed to buildings shoul
proportions, period, architectur al det ai
not harm the <character of the building
'l T umination wil/| be resisted if it i's ¢
special interest of the building.
Heritage Assets and their Settings
Advertisements positioned inside |isted
building consent. Advertisements wil/| b
harm t he setting of heritage assets. A (
require | isted building consent, even w
required, and must be designed and at
car e. Wi t h heritage assets and their S €
approaches to the Westminster World Her
taken on the design, materi al s, met hod o
type and scale of advertisements all owed
I n Conservation Areas the Council wi ||

preserve or enhance the character or appe

s wi ||

On heritage n
i rel d cause

asse
i s well t

ts il luminated sig
ated to the building an

The Number and Location of Adverti sement s

An excess of signage is distracting both
often defeats the purpose of advertisemi
number of advertisements on a buil di n
counpgreaductive as it becomes difficult to
Similarly, aggressive corporatism wil!@| r
the reasons outlined above the number of
the minimum necessary to convey essenti al
one projecting focused at the frontage t ¢
nificantly |l essens the |ikelihood of harn
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7When preparing designs for new advertise
taken to reduce the number of signs and r

|l nstall ations above ground fl oor l evel

Lambet h; where they exi st they often <ca
because of i1its increased visibility. Thi
buil dings. As a gener al rule such prop-
Wat erl oo and Vauxhall wher e t he hi ghly
buil dings and their relationship to the

down the River Thames etc.) means that t
(and its numerous heritage assets) must L




Material s, Content

5.91n general, traditional materials such e
brass [/ bronze are often the most appr
buil dings. The Council will expect corpor
their standard signs in response to the |
Success often depends on the designer's
seek advice from specialist graphic desi g

5.18i mpl e designs and few words ar e gener

advertisement content . The si ze of | e
proportion to the detailing of the buildi
application of a corporate i mage.
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5.

5.

Wi ndows

1The Counci | wi || generally resist t he
commer ci al and retail premises as this h
harms amenity and can increase the perc:
accepted that in some | ocations, especi a
unusually I ong glazed frontages, that so
The scale of the designs, cont ent and cc
achieving successful design. Advice in g

Upper Floor Premises
Pi screte signage at the ground floor entr

supported if wel/l designed. Signs, prof
are an acceptable method of advertising
the upper floors of a building. Hi gh | e\
amenity grounds. Some historic buil din
windows at first floor | evel. Advertise
be supported if it does not harm visual a
Advertisements on Railings

Railings are transparent by natur e, allo
Many examples are ornate and they gener al
of place. Whil st proposals will Dbe consi
or advertisements to railings or the dra
their positive qualities and are |ikely
amenity.

Fl ags and Banners

18l ags on public and headquarters buildir
feature of centr al London. I n recent y

increasingly popul ar form of commerci al




as and some heritage asset buildings f
order to safeguard amenity flags and
dered an acceptable everywhere, espe
rs I n conservation areas and I n t
i ngs wi l | often have an adverse | mpa

ding Site Hoarding Advertisements

nw O0Q O T —™ |

sites being redevel oped t he board
r should be painted. Often vi si
o view the works. The Counci l W
g the sale or letting of propert.
positions along he peri meter.
e hoarding encl o re and il 1l u

t
s u mi n a

| ding Shroud Advertisements
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2 Whe
nec
bea

shrouding of buildings with giant a
pl ays at high | evel which generally he
manent proposals wil/ not be acceptabl

re external refurbishment o f a buil
essitate the erection of a scaffoldin
cured shroud of plain appearance shou
m inclement weather and to protect thi
ci l considers a plain clear or white
h does not harm amenity. This i s p
s and in relation to herit adgpel adsnset s
uds wi || be sought in these cases.

al refurbishment (3 month
, Where external scaff ol c
a pl ain shroud may not
a shroud i mage which accul

umstanc :
ng behind the scaffolding is

Xt
di
case w h
es
he buil di
refurbishment wor ks ar e of ten
ent s However, as stated i
ents, especially those of | a
t hat respect the advice in p

> DO D —

n f
r ge
ar a

rti sements are unac
advertisement i s
f ol ded as t her

vation on whi ch

/ or not being s e i
oud itself. Similarly, the refurbi shme
considered adequate justification fo
ertisements on street facing elevation

re it can be s hown t hat t her e ar e I
essitate a scaffold t he counci | wi | |
ring in mind the advie®l1%et out in par
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Signs Unrelated to the Business on the Le
l1Bdvertisements fixed to a building pr om
premises are |ikely to be resisted on o
protect amenity.

Forecourts and Pavement Signage

28 great deal of ef fort and expense i n
Lambethds public real m. Laying of Yor k
new paving at We s t Nor wood, significan
Wi ndrush Square Brixton and numerous ot h:
the amenity of Lambeth for al | . Thi s
clutter which was considered harmful to &
2fhere is a significant risk that this in
owners and businesses wil/ be undone i f
very carefully managed. The appearanc
advertisement and i ts i mpact on amenity
Anot her i's to ensure that advertisement s
obstruct the footway or affect communi t-
di stracting drivers etc.).

2bresda anding signs, such as A boards o]
includes the pavement) wi || not be suppo
cause an obstruction to pedestrians.
20nstreet panel adverti sements (static

0
forimsreéeanding with an advert on each sid
telephone on one side and an advert on t

I

They al present similar i ssues i n ter ms
grouped together and / or read cumul ati v
et c. They can al so present safety 1issue
of the footway and can restrict pedestri e
opposite page top | eft.

2FVn l ocations where pavement panel advert
replaced the new wunit should be raised ¢
pedestrian sightlines. See opposite page

2Bus and taxi
right angl es

S rs require particular
t
teringpbesenti
[
s

I t e
the road can screen from
ng a risk to highways an

he
0

en

t hat reason, f such advertisements are
bus shelters hould be |l eft clear. See op
2Bor the reasons outlined above these adyv
they harm amenity; especially in residenit
such as in conservation areas and i n the
they already exi st in particularly sensi
reduction and removal



AbowvwelThe panel on t hehrmradawdhh Dhwmsp artsewhi ch all
visibility and reduces the risk to comm

Above -Thét pus panel advertisement restricts
harming visual amenity.

Above -Thghaéabsence of advertisement panels o
makes for excellent visibility.



Large Advertisements (static or digital

[
5.30he very scale of this type of advertise
terms of amenity because their i mpact C 3
examples in Lambeth are | ong established,
commer ci al premi ses, occupying gap sites
conventional devel opment . Many were ere
was -dawn and neglected when there was | e
amenity. Today, as investment and
Lambeth the | arge panel signs often rema
past. See bel ow.
5.3Ln Iine with Policy Q17(b) where the Cou
wi || seek to secure the removal of | arge
considered to harm amenity or safety,; esrtg
the settings of heritage assets. See bel
5.3Zheir siting is often in order to addres
can present i ssues for hi ghway safety; (
groups or i n conjunction wi t h ot her ad
proliferation and aggressive corporatisn
amenity especially when in close proxi mit

5. 3Betailed design of their support struct ul
t he

on, and i ntegration I nto architect
consideration for | arge advertisements.
i mprove appearance and to | essen i mpact

opposite page.



